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Important disclaimer

This document has been prepared by Parque Arauco for the purpose of providing general information about the Company. 

The Company assumes no responsibility for, or makes any representation or warranty, express or implied, with respect to, 

the accuracy, adequacy or completeness of the information contained herein. The Company expressly disclaims any liability 

based on such information, errors therein or omissions therefrom.

This presentation includes certain statements, estimates and forecasts provided by the Company with respect to it’s 

anticipated future performance and involves significant elements or subjective judgment and analysis that may or may not 

prove to be accurate or correct. There can be no assurance that these statements, estimates and forecasts will be attained 

and actual outcomes and results may differ materially from what is estimated or forecast herein.

The information contained herein has been prepared to assist interested parties in making their own evaluation of the 

company and does not purport to be all - inclusive or to contain all the information that a potential counterparty may desire. 

In all cases, interested parties should conduct their own independent investigation and analysis of the Company. Interested 

parties can only rely on the result of their own investigation and the representations and warranties made in any definitive 

agreement that may be executed.

Contacts

Lauren Brown 

Head of Investor Relations

Matias Silva

Director of Corporate Finance

Francisco Moyano

CFO

Tel: 

(562) 22990510  

Email: ir@parauco.com
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1. Parque Arauco at a Glance
2. High Quality Portfolio 

3. Investment Considerations
• Our Company  
• Stability of Cash Flows
• Diversification
• Growth
• Financial Solidity
• Sustainability

4. Appendix

Index
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Parque Arauco at a glance

20 Regional Shopping Centers 10 Neighborhood Shopping Centers 20 Strip Centers 7 Outlets

Source: Parque Arauco. Figures as of December 31, 2023 

79% 11% 6% 5%

OutletStrip CenterNeighborhoodRegional

GLA by format

Ch$ 2,641,438 MM Ch$ 264,313 MM Ch$ 188,159 MM

2023 SALES

Ch$ 154,014 MM

2023 REVENUES 2023 EBITDA 2023 FFO

USD $ 3,011 M USD $ 301 M USD $ 215 M USD $ 176 M

57
Multi-format real estate assets in 

Chile, Peru and Colombia

+1,180,000
sqm of GLA

+56,700
sqm of GLA under development

96.5%
Occupancy

Ownership Structure

27% 20% 12% 12% 8% 3% 3% 15%

Others

Local Mutual Funds

Abumohor Family

Said Yarur Family

Pension FundsBrokets / DealersForeign InvestorsControlling Group

Developer and operator of multi-format real estate assets in three Latin American countries
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3°
Position in Chile1

7%
Market share in Chile

Parque Arauco at a glance

 20 assets

 396,500 sqm of GLA

 Growth portfolio in a market with low 
penetration of shopping centers

 Larcomar and MegaPlaza Independencia are 
outstanding assets in the country

ColombiaPeruChile

 30 assets

 529,000 sqm of GLA

 Main independent operator of shopping 
centers not vertically  integrated with retail 
brands

 Parque Arauco Kennedy, a world-class asset

 7 assets

 254.500 sqm of GLA

 Growth portfolio in a market with majority of 
multi-ownership shopping centers

 Parque La Colina, a renowned Trophy shopping 
center

Developer and operator of multi-format real estate assets in three Latin American countries

12%
Market share in Colombia

13%
Market share in Peru

EBITDA by country (2023)GLA by country (as of Dec.23) Revenues by country (2023)

45%

34%

22%

56%
26%

18%

58%24%

18%

3°
Position in Colombia1 / 2

2°
Position in Peru1

Chile Peru ColombiaSource: Parque Arauco. Figures as of December 31, 2023 

(1) Source: GeoResearch (2) Market share and position only considers single ownership format
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High Quality Portfolio
These 6 assets represent +60% of the company’s NOI

Arauco Maipú
GLA: 75,000 sqm
Sales LTM: USD 268 M

Some of our iconic assets in Chile

Parque Arauco Kennedy
GLA: 120,000 sqm
Sales LTM:  USD 569 M

Source: Parque Arauco. Figures as of December 31, 2023 

USD figures converted using the closing exchange rate for december 2023
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High Quality Portfolio
These 6 assets represent +60% of the company’s NOI

Arauco Estación
GLA: 68,000 sqm
Sales LTM:  USD 128 M

Some of our iconic assets in Chile and Colombia

Parque La Colina
GLA: 60,500 sqm
Sales LTM: USD 243 M

Source: Parque Arauco. Figures as of December 31, 2023 

USD figures converted using the closing exchange rate for december 2023
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High Quality Portfolio
These 6 assets represent +60% of the company’s NOI

MegaPlaza Independencia
GLA: 109,500 sqm
Sales LTM:  USD 344 M

Larcomar
GLA: 25,000 sqm
Sales LTM: USD 97 M

Some of our iconic assets in Peru

Source: Parque Arauco. Figures as of December 31, 2023 

USD figures converted using the closing exchange rate for december 2023
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Parque Arauco boasts a broad portfolio of tenants and international brands
+35% of tenants have a presence in 2 or more Parque Arauco shopping centers

International brands

Traditional anchor stores and local brandsLuxury brands
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Parque Arauco Investment Considerations
Over 40 years of solid financial and operational track record

6. Sustainability

5. Financial
Strength

4. Growth 3. Diversification

2. Stability of
cash flows

1. Our Company
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One of the leading operators of shopping centers in the region
Over 40 years of experience developing, managing, and innovating the shopping center sector in the region

1982

1995

2006 2010

2008 2012

2013

2019

2021

2022

2023

2016 2023

Peru Chile Colombia

Legend:

We open the first 
shopping mall in Chile, 

Parque Arauco 
Kennedy

Initial Public Offering in 
the Santiago Stock 

Exchange

Operations begin in 
Peru with a Joint 

venture with Wiese 
group

First Bond Issuance

Operations begin in 
Colombia with Parque 
Arboleda, our first Mall 

in Colombia to open 

We expand into Outlets 
with an Aquisition in 

Chile

We launch the first 
Luxury District in Latin 

America

We become part of the 
Dow Jones 

Sustainability Index

We receive AA Rating 
by Feller and ICR

We acquire and begin 
construction of 6 

Multifamily Projects

We set carbon 
reduction goals under 

the strict SBTi standard

We become the first 
Mall company to 

Launch Pick Up and 
Delivery Service 

We finish 2023 with 30 
retail assets in Chile, 20 
in Peru, 7 in Colombia 
and 5 new Projects In 

Development

Company

2019

We acquire the 
remaining 50% of 

MegaPlaza, 
consolidating our Peru 

operation



12

P
A

R
Q

U
E 

A
R

A
U

C
O

 I
N

V
ES

TO
R

 P
R

ES
EN

TA
TI

O
N

4
Q

2
3

Parque Arauco Investment Considerations
Over 40 years of solid financial and operational track record

6. Sustainability

5. Financial
Strength

4. Growth 3. Diversification

2. Stability of
cash flows

1. Our Company
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Stability of cash flows

GLA and Occupancy

Revenues (Million CLP)Tenant Sales (Billion CLP)

EBITDA and EBITDA Margin

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

125,886
146,211

160,134
182,215 189,618

205,613

125,852

165,290

231,156

264,313+8.6%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

1,341
1,562

1,689
1,895 1,961 2,029

1,340

2,122

2,600 2,641+7.8%

68%

2014

69%

2015

69%

2016

71%

2017

73%

2018

73%

2019

52%

2020

72%

2021

74%

2022

71%

2023

85.554
100.527 110.495

130.226 137.717
150.562

65.591

119.008

170.697
188.159

EBITDA EBITDA Margin

94%

2014

95%

2015

94%

2016

94%

2017

95%

2018

95%

2019

92%

2020

94%

2021

95%

2022

97%

2023

718
814

947
1.012 1.053 1.076 1.072 1.079 1.124 1.180

GLA Occupancy

Consistent growth and stability throughout the last 10 years
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Our income is concentrated in rental revenue Average duration of lease contracts is ~ 5 years

Most of our income comes from fixed mínimum rent Top 10 renters represent less than ~20% of rental income

Top 10 tenants (% of total rental income)

Composition of rental income (by contract duration)Consolidated Revenues

Composition of rental income (fixed / variable)

94%

5%
1%

57%

8%

9%

25%

86%

14%

84%

16%

Rent Income Parking Other income

Fixed Rent Variable Rent Top 10 Tenants Other tenants

< 2 years

2 - 3 years

3 - 4 years

> 4 years

Flows based on fixed income and long-term contracts
Revenues come mainly from contracts with fixed rates and low concentration in installments
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Colombia

Days sales outstanding (# of days)

Occupancy costMost contracts are readjusted for local inflation (% income)

Normalization of contract renegotiations (% of GLA)

45%

49%

6%

Monthly Adjustment

Annual Adjustment

No Adjustment

Stable occupancy costs in each country

13% 12% 12% 10% 10% 11%

2018 2019 2020 2021 2022 2023

7% 8% 6% 7% 7% 8%

11% 11% 9% 9% 10% 11%Chile

Peru

Annual % decrease in renegotiated GLA between 2022 and 2023

5%

12%

16%

20%

4%
6%

10%
13%

1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23

Stable collection days

27 28

51

42

31 28

2018 2019 2020 2021 2022 2023

Flows based on fixed income and long-term contracts
Revenues come mainly from contracts with fixed rates and low concentration in installments
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Parque Arauco Investment Considerations
Over 40 years of solid financial and operational track record

6. Sustainability

5. Financial
Strength

4. Growth 3. Diversification

2. Stability of
cash flows

1. Our Company
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Revenue by formatTenant Sales

Parque Arauco Kennedy Weight (CLP Million)Revenue EBITDA

GLA

45%

34%

22%

58%24%

18%

56%
26%

18%

55%
29%

15%

Chile Peru Colombia Chile Peru Colombia

88%

35% 25%

2002 2012 2023

14,458
35,324

61,842

Kennedy Revenues (LTM) % Total Revenue

Chile Peru Colombia Chile Peru Colombia

Diversification of Revenues
Revenue is diversified across countries and formats

83%

8%

4% 4%

Regionals

Neighborhood

Strip centers

Outlets
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Diversification of tenant mix
Specialized retail represents an important percentage of our tenant mix and revenues

GLA BY 
CATEGORY 

RENT BY 
CATEGORY 

Department Stores Supermarket and 
Home Improvement

Food and entertaiment Specialized retail Mixed use and services Others

29%

17%
13%

21%
16%

28%

4%

17%
11%

21%
16% 15%

29%
23%

43%

29%

12%
7%

14%
10%

3% 5%
10%

5%

Chile

Peru

Colombia

Consolidated

Department Stores Supermarket and 
Home Improvement

Food and entertaiment Specialized retail Mixed use and services Others

10%
6% 4%

8% 8%

16%

1%
9%

17% 20% 20% 18%

54%

44%

59%
52%

9% 12%
8% 9%

3% 2%
8%

4%

Chile

Peru

Colombia

Consolidated

Department Stores Supermarket and 
Home Improvement

Food and entertaiment Specialized retail Mixed use and services Others

24%
17% 14%

20%
13%

31%

4%

16%
12% 13%

17%
13%

48%

37%

62%

48%

3% 2% 1% 2% 0% 0% 2% 1%

Chile

Peru

Colombia

Consolidated

SALES BY 
CATEGORY Sales category does 

not apply to tenants 
classified as 

"Others."
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Parque Arauco Investment Considerations
Over 40 years of solid financial and operational track record

6. Sustainability

5. Financial
Strength

4. Growth 3. Diversification

2. Stability of
cash flows

1. Our Company
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20

• Multifamily value chain less complex than 
retail’s

• Experience in Multifamily will help us 
make our shopping center portfolio 
more profitable

• Includes greenfield projects (new shopping 
centers) and M&A of shopping centers 
currently in operation

• High selectivity: good assets in good 
locations and with short to medium-term 
growth potential

• Includes expansions and reconversions of 
our main assets

• Marginal investment has an attractive 
return because land is already owned

• Leasing of new spaces has an inherently 
low risk because there is good quality 
information on rental prices

Growth strategy: Three main avenues

Expansions of our main assets New Shopping Centers Multifamily & other real estate uses 
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First Avenue: Expansions of our main assets
We are building a new main entrance, additional retail space, and towers on our flagship asset, Parque Arauco Kennedy, in Santiago

Parque Arauco Kennedy

TOTAL INVESTMENT
US$ 170MM (Cerro Colorado Phase)
Under Review (Kennedy Phase)

PHASES

Cerro Colorado Phase

Kennedy Phase

CERRO COLORADO PHASE

Lifestyle

FORMAT mixed use:

7 parking stories

Main entrance

Retail space 

Office tower

ESTIMATED DATE

2025

2025

2025

2026

% OWNERSHIP

100%

ADDITIONAL GLA

12,000 sqm

23,500 sqm
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First Avenue: Expansions of our main assets
We are expanding our largest asset in Peru, MegaPlaza Independencia, in Lima

MegaPlaza Independencia

LOCATION: Lima, Peru

ESTIMATED DATE: S2 2026

EXPANSION PHASE 1: The initial phase of
the project entails the establishment of the
largest gastronomic district in Lima's
northern region and the construction of a
large central plaza which will contribute
positively to the community. The project
also involves the creation of a new area for
telecommunications service providers and
improvements to internal foot traffic.

TOTAL INVESTMENT: US$ 33 Million
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Second Avenue: New Shopping Centers
We announce the greenfield development of Parque La Molina in Lima, Peru

foto

Parque La Molina

LOCATION: Lima, Peru

ESTIMATED DATE: 4Q 2024

ADDITIONAL GLA: 16,000 sqm

FORMAT: Lifestyle

TENANT MIX: The shopping center will focus
on offering a wide variety of gastronomy and
entertainment options, as well as mid-size
stores, smaller shops, a Falabella, a gym and a
cinema

TOTAL INVESTMENT: US$ 60 Million
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We announce the acquisition of a stake in Titan Plaza in Bogota

Titán Plaza

LOCATION: Bogota, Colombia

FORMAT: Regional Mall 

YEAR OF INCORPORATION: 4Q 2023

OWNED GLA: 14,000 sqm

OWNERSHIP: 25% of the Shopping center GLA 

                          50% of the Offices GLA

OCCUPANCY:  95,2% Retail area / 79% Offices

TENANT MIX: Playland, Forever 21, Under 
Armour, El Corral, Wok, among others

INVESTMENT: US$ 43 Million

Second Avenue: New Shopping Centers
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We announced the purchase of a controlling stake in Parque Fabricato in Medellin

Parque Fabricato

LOCATION: Medellin, Colombia

YEAR OF INCORPORATION: 4Q 2023, 
Managed since 2021

OWNED GLA: 39,500 sqm 

OWNERSHIP: 70% of Shopping center GLA  

OCCUPANCY: 94.2%

TENANT MIX: H&M, Decathlon, Smart Fit, 
among others

INVESTMENT: US$ 17 Million upfront 
payment, followed by a price adjusted 
payment based on 2026 EBITDA

Second Avenue: New Shopping Centers
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Investment

US$ 11 M

Opening

2024

Total area

6,500 sqm

% own.

80%

Investment

US$ 23 M

Opening

2023

Total area

11,300 sqm

% own.

100%

Investment

US$ 16 M

Opening

2026

Total area

7,700 sqm

% own.

80%

Investment

US$ 23 M

Opening

2025

Total area

10,500 sqm

% own.

95%

Investment

US$ 18 M

Opening

Operating

Total area

8,500 sqm

% own.

100%

Investment

US$ 23 M

Opening

2025

Total area

16,000 sqm

% own.

95%

Rational
• Residential rental industry with significant growth prospects in the region

• Investments with attractive returns and a highly resilient format

• Gain experience in real estate use, which complements well with shopping centers

• Demographic trends favor housing rental, with positive income indicators / sqm

• Strategic alliance with Assetplan in Chile in the search and operation of projects minimizes risks for Parque

Arauco

Portfolio of announced projects

Association with Association with

Association with Association with

100% 100%

47%

98%

53%

1.9%

~70%

0% 0%
~30%

Conventional lease Multifamily

Room to grow in multifamily format in the region(1) 

Occupancy evolution indicates high resilience of multifamily(2)

ResidentialIndustrialOffice Regional Malls

COVIDCrisis 
Sub-
prime

90%

97%

96%

96%

85%

90%

95%

100%

2002 2006 201820042000 2008 2010 20202012 2014 2016 2022

Calle 72, Chapineros, Bogotá Carrera 43G, Ciudad del Rio, 
Medellín

Calle Juan Mitjans, Macul, 
Santiago

Calle 94, Chicó, Bogotá Av la Mar, Miraflores, Lima Calle Concón, Estación 
Central, Santiago

Third Avenue: Development of multifamily projects diversifying business matrix

Source: Parque Arauco

(1) Prepared by the author with information from the Chilean market and with news on the multifamily market in the US.

(2) NAREIT report (National Association of Real Estate Investment Trust)

Parque Arauco has announced 6 multifamily projects in the region in the last 12 months
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Projects recently incorporated and to be incorporated in the coming years

344

Investment by type of project
(US$MM)

Investment by country
(US$MM)

349
(78%)

96
(22%)

Shopping centers and expansions

Multifamily

445

New Projects Country Format
Estimated 

Date
Total GLA 

(sqm)
% Ownership

Owned GLA 
(sqm)

Total 
Investment 1

Total 
investment 
(US$MM)

Remaining 
CAPEX 

(US$MM)

Parque La Molina PE Lifestyle 4Q24 16,000 100% 16,000 218,000 60 38

Project La Mar - Lima (141 units) PE Multifamily 2026 7,700 80% 6,160 60,000 16 11

Project Ciudad del Río - Medellín (310 units) CO Multifamily 2025 16,000 95% 15,200 109,000 23 17

Project Calle 72 - Bogotá (132 units) CO Multifamily 2024 6,500 80% 5,200 51,000 11 4

Project Calle 94 - Bogotá (158 units) CO Multifamily 2025 10,500 95% 9,975 107,000 23 14

Subtotal 56,700 52,535 133 84

Expansions Country Format
Estimated 

Date
Total GLA 

(sqm)
% Ownership

Owned GLA 
(sqm)

Total 
Investment1

Total 
investment 
(US$MM)

Remaining 
CAPEX 

(US$MM)

MegaPlaza Independencia - First Phase 2 PE Regional 2S26 -400 100% -400 123,000 33 30

Arauco Coronel Expansion CL Regional 1Q24 1,000 100% 1,000 91,000 4 1

Arauco Quilicura Expansion CL Regional 2S24 3,400 100% 3,400 181,000 8 4

Parque Arauco Kennedy - Cerro Colorado Phase CL Mixed use 2026 35,400 100% 35,400 4,200,000 170 125

Parque Arauco Kennedy - Kennedy Phase CL Mixed use Under review Under review 100% Under review Under review Under review Under review

Subtotal 39,400 39,400 215 160

Acquisitions Country Format
Estimated 

Date
Total 

GLA(sqm)
% Ownership

Owned GLA 
(sqm)

Total 
Investment1

Total 
investment 
(US$MM)

Remaining 
CAPEX 

(US$MM)

Puerto Nuevo Antofagasta (comercial space, Hotel tower) CL Strip Center Under review 2,000 100% 2,000 90,000 4 4

Subtotal 2,000 2,000 4 4

Incorporated Projects Country Format
Estimated 

Date
Total 

GLA(sqm)
% Ownership

Owned GLA 
(sqm)

Total 
Investment1

Total 
investment 
(US$MM)

Remaining 
CAPEX 

(US$MM)

Parque Fabricato 3 CO Regional 4Q23 39,500 51% 20,247 68,000 17 0

Titán Plaza Commercial Center 4 CO Regional 4Q23 13,500 57% 7,695
177,720 46 0

Titán Plaza Business Center 4 CO Offices 4Q23 7,300 Not Consolidated

Ampliación Arauco Premium Outlet San Pedro CL Outlet 4Q23 1,500 100% 1,500 86,000 4 0

Arauco Premium Outlet Curauma Expansion CL Outlet 3Q23 1,500 100% 1,500 68,000 3 0

Project calle Concón - Santiago (298 units) CL Multifamily 1S23 11,300 100% 11,300 511,000 23 0

Subtotal 74,600 42,242 93 0

216
(48%)

109
(24%)

120
(27%)

Chile Peru Colombia

445

(1) Estimated values, projects in Chile in UF, in Peru in MPEN, in Colombia in MMCOP.
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Sales, acquisitions and greenfield investments

Investment Flows
(USD millions, 2019-20231)

Active Portfolio Management

Sales 
306

Purchases
-313

Greenfield
-349

-662

145

82

38

33

6

2

-119

-208

-5

-6

-9

-3

Parque Fabricato

Multifamily Medellín

Expansión Kennedy

Multifamily Calle 94

Titan Plaza

-17

Multifamily La Mar

-44

Multifamily Concon -25

Multifamily Mitjans -22

Puerto Nuevo (Boetsch) -23

46% AEX (Larraín Vial)

Galvarino (2020 y 2021)

-31

49% La Colina y Caracolí (INMOVAL)

Megaplaza (Wiese) -152

Canziani

49% AEX (Banchile)

49% Arauco Chillán (Ameris)

49% ACCR (Ameris)

Parque Alegra (Colvalor)

Multifamily Bogotá

Gross Movements
USD 968 Million

Net Investment
USD 357 Million

(1) As of December 2023
(2) Exchange rates used were the average of  4Q-2023, 896 CLP/USD, 4,063 COP/USD, 3.78 PEN/USD.
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Successful operational management of Parque Arauco in its recent history

59.615
48.673 50.749

63.131
70.365

79.295

118.748

101.936

2014 2015 2016 2017 2018 2021 2022 2023

+6,1%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

718
814

947 1,012 1,053 1,076 1,072 1,079 1,124 1.180

+5,7%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

125,886
146,211 160,134

182,215 189,618 205,613

125,852
165,290

231,156
264,313

+8.6%

Normalization since 2022 of main indicators and operational flows

Historical CAPEX investment (Million USD)(2)

Revenue Growth (Million CLP)Evolution of GLA (sqm)

Evolution of the company's Free Cash Flow(1)

213

338

286

173 180

389

110
93

110

237

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

(1) FCF calculated as FFO – Dividends paid

(2) Figures in USD converted using the average exchange rate for each year. Considers the following lines from the Cash Flow Statement:Purchases of PPE, intangible assets, other long term assets and cash flows used to obtain controllling and non-controlling stakes of subsidiaries or other businesses
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Parque Arauco Investment Considerations
Over 40 years of solid financial and operational track record

6. Sustainability

5. Financial
Strength

4. Growth 3. Diversification

2. Stability of
cash flows

1. Our Company
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We seek to reduce refinancing risk through
actively managing a flat amortization profile
and diversifying with different counterparties.

Minimize refinancing risk

We aim to reduce our exposure to interest rate risk
through a debt duration in line with our lease
contracts.

Minimize rate risk

Reduce currency risk by balancing the currency of our loans in
proportion to the EBITDA of each country.

Minimize currency risk

• We seek to ensure that the company's risk is not 
financial, but rather the development and 
operation of real estate assets

• Financing strategy based on 4 pillars

General framework for financial prudence

Minimize financial cost
We analyze different financial structures, seeking to generate
competition between different creditors.
We aim to have multiple sources of financing (bonds and
loan), in addition to promoting access to different markets (Chile,
Peru, Colombia and the US).

Financial excellence
We are dedicated to financial conservatism  
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Solid financial performance
Quick recovery of results to pre-pandemic levels

Net profit and net margin (Million CLP; %)

EBITDA and EBITDA margin (Million CLP; %)Annual income and occupancy (Million CLP; %)

FFO and FFO Margin (Million CLP; %)

125.886
146.211 160.134

182.215 189.618
165.290

231.155
264.313

94%

2014

95%

2015

94%

2016

94%

2017

95%

2018

94%

2021

95%

2022

97%

2023

OccupancyRevenues

68%

2014

69%

2015

69%

2016

71%

2017

73%

2018

73%

2019

52%

2020

72%

2021

74%

2022

71%

2023

85.554
100.527 110.495

130.226 137.717
150.562

65.591

119.008

170.697
188.159

EBITDA EBITDA Margin

50%

2014

50%

2015

50%

2016

52%

2017

55%

2018

58%

2019

25%

2020

52%

2021

66%

2022

58%

2023

62.329
73.243 80.036

94.910 105.112
118.525

31.756

85.525

152.651 154.014

FFO FFO Margin

48%

2014

49%

2015

55%

2016

55%

2017

65%

2018

51%

2019

3%

2020

29%

2021

60%

2022

49%

2023

60.793
71.751

88.314
99.468

123.389
104.643

4.249 47.945

137.552 129.115

Net profit Net Margin
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Debt amortization profile (Billion CLP) (1) Debt Detail (Dec. 2023)

AA / AA 
Feller Rate / ICR

5,5 years 
Debt Duration 

4,6 years
Duration of lease contracts

Conservative financial structure with a long-term profile

8%

63%

4%

20%

6%

UF CLP PEN PENVAC COP

8%

92%

67%

33%

Variable FixedInflation linked Nominal

2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036 2037 2038 2039 2040 2042 2043 2044 2045 20462041

154 158

4

136

234 227

36 47 46 54 63 65 67 69 61 61
32 21 21 21 13 3 0

CLP 1,351 bn(2) CLP 1,351bn(2)CLP 1,351bn(2)

Breakdown by currency (Dec. 2023)Breakdown by adjustment (Dec. 2023) Breakdown by rate type (Dec. 2023)

Cash: CLP 319 bn(2)  

Gross Debt: CLP 1,351 bn(2)

Net Debt: CLP 1,032 bn(2)

Source: Parque Arauco. Figures as of December 31, 2023 

USD figures converted using the closing exchange rate for december 2023

(1) Amortization profile does not include accrued interest
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0.5x

3.3x

2014

5.9x

0.8x

3.3x

2015

5.9x

0.7x

3.0x

2016

5.5x

0.8x

3.4x

2017

5.2x

0.7x

3.8x

2018

4.2x 0.7x

3.8x

2019

13.1x

0.8x

1.3x

2020

6.7x

0.6x

2.8x

2021

5.3x

0.7x

3.5x

2022

5.5x

0.6x

3.2x

2023

5.1x

NFD/EBITDA, NFD/EQUITY, FE coverage and Net FE

(Times, 2014 – 2023)

NFD/EBITDA NFD/EQUITY EBITDA/FE

Net FE / Average NFD (%)

6.5% 5.3% 4.9% 4.5% 4.2% 4.0% 5.1% 4.9% 2.8% 2.9%

Conservative capital structure
We have maintained a conservative capital structure, taking advantage of the downward trend in Parque Arauco's cost of fund
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Rd*

Re

WACC

Rf

The greatest value creation is located at the level of 
leverage where the cost of capital is minimal

This exercise places the lowest cost of capital
between 5.0x and 6.0x NFD / EBITDA

Therefore, our target range is between 5.0x and 5.5x,
allowing temporary increases up to 6.0x when a new 
project would bring EBITDA in the coming months

Debt Spread

Higher 
NFD / EBITDA

WACC Optimal

Optimal level of leverage allows for greatest value creation
Debt is around 5.5x NFD / EBITDA: lower leverage has low impact on the cost of debt and capital

Lower
NFD / EBITDA

3.5x 5.5x 7.0x

Rating AA + AA AA-/A+

Spread -30 bp - +200 bp

Source: Parque Arauco Analysis
1. Chile considers Parque Arauco, MallPlaza, Cencoshopp, Fondo BTG R.C. and Fondo LV Patio I
2. Figures as of 4Q23 for Parque Arauco, 3Q23 for other players
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NFD/EBITDA, FE Coverage and Debt Duration

(Times, 4Q23) NFD/EBITDA (Left Axis) EBITDA/FE (Right Axis)

Duration of debt (years)

7.6 4.7 6.8 5.5 4.1

6.5x

6.6

Chile1

6.4x

2.8

México

6.3x

4.0

USA

3.2

PASA²

2.2x

2.4

Brasil

5.5x

PASA has a debt similar to comparable companies in the US, with a coverage higher than its comparable companies in Mexico and Brazil
Optimal leverage levels allow for greatest value creation
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Parque Arauco Investment Considerations
Over 40 years of solid financial and operational track record

6. Sustainability

5. Financial
Strength

4. Growth 3. Diversification

2. Stability of
cash flows

1. Our Company
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D
is

ti
n

ct
io

n
s

St
an

d
ar

d

NCG 461

Industry standard 
regulatory compliance

About industry standard overcompliance 
with regulation

Before Sustainability Team 

2014 and before

Sustainability Team Development

2015-2020

Sustainability Team Maturity

2021-2023

Local initiatives

Indusry standard regulatory 
compliance

Formalization of strategy
Measurement and diagnosis of current 

situation

Clear, defined and recognized strategy
Goal set for 2028

Tr
an

sp
ar

en
cy

Financial infromation 
only

Track record in sustainability that reaffirms our commitment
Evolution of Sustainability Management at Parque Arauco
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Environmental Social Corporate governance

Improve environmental leadership, goals and 
climate management

Build a long-term sense of belonging in our 
shopping centers

Advance transparency and practices according 
to international sustainability standards

• Decarbonization
• Priorization of risks and opportunities

• Be good neighbors
• Develop spaces with social value
• Be leaders in supporting entrepreneurs

• Maintain international sustainability standards
• Be the best in class in the industry 

Strategic Objectives of our Sustainability Strategy
Evolution of Sustainability Management at Parque Arauco EnvironmentalEnvironmental Environ

mental
Social EnvironmentalCorporate Governance
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Parque Arauco becomes the first shopping center company 

in South America(1) to receive approval for goals from SBTi

+7.000

+290

+25

1°

Companies with committed goals worldwide

Real Estate companies with committed 

and/or approved goals worldwide

Companies in Chile with committed goals

Real Estate company in Chile with approved goals

1

2

3

4

5

What is the “Science Based Targets initiative”?

Science Based Targets initiative (SBTi) - A global initiative that enables companies to establish ambitious emission reduction targets in line with the latest climate science and the Paris Agreement

"Our commitment to sustainability supported by 

the Science-Based Targets Initiative, the most 

rigorous and relevant standard in this field"

(1) Within the Real Estate industry, Parque Arauco is the first company in South America to receive approval for its Scope 1, 2, and 3 targets within the Company segment as determined by the SBTi classification.
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Parque Arauco becomes the first shopping center company 

in South America to receive approval for goals from SBTi

APPROVED

NEAR-TERM SCIENCE- BASED TARGETS

The science based targets initiative has validated that the science-based greenhouse gas emissions reductions target(s) submitted by Parque 
Arauco S.A conform with the SBTi Criteria and Recommendations (Criteria version 5.1).

SBTi has clasiffied your company’s scope 1 and 2 target ambition as in line with a 1.5°C trajectory.

The official near-term science-based target language: 

Parque Arauco S.A commits to reduce absolute scope 1 and 2 GHG emissions 37.8% by 2029 from a 2022 base year. Parque Arauco S.A. 
also commits to reduce scope 3 GHG emissions from purchased goods and services, waste generated in operations, and downstream leased 
assets 48% per square meter of gross leasable area within the same timeframe.

Collaborating organizations In collaboration with:

DATE APPROVED:

November 27th, 2023
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Ensure that the energy powering our business comes 

from renewable sources

Progressively advance in the implementation of

self-generation energy projects

We commit to a decarbonization agenda approved by SBTi 

for emission reduction by 2029
Our sustainability strategy is guided by the most rigorous and demanding standard, aligned with climate science, and prioritizes managing our emissions over 

offsetting them

Advance in the efficiency of energy and water 

consumption, and increase recycling and valorization in 

assets open to the public

Continue measuring emissions during the construction 

process, identifying mitigation opportunities through 

materials, waste management processes, design, and 

efficiency

Work in obtaining certifications related to sustainable 

construction in our future projects

We are active members of organizations promoting 

sustainable construction in our region

Deepen the environmental agenda that promotes 

actions with tenants. Facilitate the progress of 

sustainable transportation and electromobility in our 

shopping centers

Clean Energy

 Sustainable operation

Sustainable construction

Good practices with end 

and tenant clients

EMISSION REDUCTION 

TARGETS FOR 2029*: -38% -48%
absolute Scope 1 and 2 

emissions reduction targets

intensity reduction targets for Scope 3 

emissions, stemming from purchased goods and 

services, waste generated in operations, and 

downstream leased assets

The targets are in reference to the base year 2022 and apply to the commercial real estate assets we control in Chile, Peru, and Colombia

37 I  PARQUE ARAUCO EARNINGS REPORT
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Social Organizations
supported in neighboring communities in the 

three countries between 2019-2022

Portfolio assets
That integrate the community relations system 

that includes risk monitoring and social 
connection actions in each territory in 2022

Training hours
to entrepreneurs and networking

events through our shopping centers
between 2021- 2022

sqm intended for entrepreneurs
in our assets during the year of 2022

+460

31

+3,700

+2,000

Accessible spaces with social value

Links with the community

Local development

• Be good neighbors

• Leaders in supporting entrepreneurs

• Integration with the environment

Social agenda: Second pillar of the Sustainability strategy
We strive to be good neighbors, to support local entrepreneurship, and to create spaces with social value for the community 

Environ
mental
Social
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We make consistent effort to provide relevant and transparent
information to the market, thus ensuring that we communicate
information in both quantitative and qualitative terms

Governance Agenda: Third pillar of the Sustainability strategy
What sets Parque Arauco apart is our excellence in corporate governance, leadership and transparency EnvironmentalCorporate Governance
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Eduardo Pérez Marchant
CEO
Business Administration, Pontificia Universidad Católica de 
Chile.
MBA and MPP, University of Chicago

Francisco Moyano Pérez
CFO
Civil Industrial Engineer, Pontificia Universidad Católica de 
Chile
MBA, University of California, Los Angeles, UCLA

Carolina Galletti Verzzani Fuente-Alba
Corporate HR Director
Business Administration, Universidad de Concepción

Andrés Torrealba Ruiz-Tagle
CEO Chile Division
Business Administration, Pontificia Universidad Católica de 
Chile 
MBA Pontificia Universidad Católica de Chile

Alejandro Camino Núñez
CEO Perú Division
Business degree Universidad del Pacífico, Perú
MBA Stanford University

Diego Bermúdez Farías
CEO Colombia Division
Finance Degree Houston University
EMBA Universidad de Los Andes de Colombia

Rafael Labarca Guajardo
Chief Investment Officer
Civil Industrial Engineer, Universidad de Chile
Masters in Applied Economics, Universidad de Chile

Cristián Calcutta Kusanovic
Chief Technology Officer
Civil Industrial Engineer, Universidad Técnica Federico Santa 
María
MBA Universidad Técnica Federico Santa María

Nicolás Bennett Nualart
Chief Operational Officer
Civil Industrial Engineer, Pontificia Universidad Católica de 
Chile
MBA, University of California, Berkeley

Duncan Grob Urzúa
Corporate Legal Affairs Director
Lawyer, Pontificia Universidad Católica de Chile
LLM, Universidad de Los Andes

Miguel Núñez Sfeir
Accounting and Auditing Director
Business Administration, Universidad Adolfo Ibañez
MBA Universidad Adolfo Ibañez

Years of experience in

 Parque Arauco+10 Average years of experience in 

Real Estate Industry+12 Average years of age of our 

executives~45 of the executives have a 

post-graduate degree90%

Solid executive team leading the company
EnvironmentalCorporate GovernanceWhat sets Parque Arauco apart is our excellence in corporate governance, leadership and transparency 

Ownership Structure

27% 20% 12% 12% 8% 3% 3% 15%

Others

Local Mutual Funds

Abumohor Family

Said Yarur Family

Pension FundsBrokers / DealersForeign InvestorsControlling Group
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4. Appendix
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Sales1

Revenue1,2

Overview Chile

NOI Malls 1

GLA (sqm)

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

82
91 99 108 112 118

70

99

134
154+7.2%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

402,000 409,500 424,000 454,500
500,500 515,000 512,000 523,500 527,000 529,000

+3.1%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

838
940

1,025 1,109 1,097 1,112

729

1,220

1,447 1,459+6.4%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

72
81

89
97 102 108

55

91

127
137+7.4%

1. Amounts in billion CLP



48

P
A

R
Q

U
E 

A
R

A
U

C
O

 I
N

V
ES

TO
R

 P
R

ES
EN

TA
TI

O
N

4
Q

2
3

529,000 sqm
Gross leasable area (GLA)

8
Regional shopping centers

1
Neighborhood shopping center

30
Real estate assets

17
Strip centers

4
Premium Outlets

1. Inclusion of 17 strip centers and 4 premium outlets in a list or portfolio of assets. Our strip centers are located in different cities: 13 in Santiago, 1 in Viña del Mar, 1 in Calama, 1 in 
Coquimbo, and 1 in Antofagasta.

2. The 4 premium outlets are located in Santiago, Concepción, Coquimbo, and Curauma

Appendix
Asset portfolio - Chile

31-12-2023 Format Year incorporated GLA (sqm) Property (%) Owned GLA Occupancy(%)

Parque Arauco Kennedy Regional shopping center 1982 120,000 100% 120,000 99,9%

Arauco Maipú Regional shopping center 1993 75,000 100% 75,000 99,7%

Arauco Chillán Regional shopping center 2007 32,500 51% 16,575 92,1%

Arauco Estación Regional shopping center 2008 68,000 83% 56,440 97,5%

Arauco San Antonio Regional shopping center 2009 28,500 36% 10,175 94,0%

Arauco Express (Strip Centers Chile)1 Strip centers 2012 41,000 51% 20,910 92,8%

Arauco Premium Outlets2 Outlets 2012 54,500 100% 54,500 94,8%

Arauco Quilicura Regional shopping center 2013 31,000 51% 15,810 98,1%

Arauco Coronel Regional shopping center 2017 29,500 51% 15,045 98,7%

Parque Angamos Regional shopping center 2018 10,500 55% 5,775 97,3%

Arauco El Bosque Regional shopping center 2018 30,000 51% 15,300 99,6%

Puerto Nuevo Antofagasta Strip centers 2019 8,500 100% 8,500 72,6%

Total Chile 529,000 78.3% 414,030 97.0%
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Sales1

Income1,2

Overview Peru

NOI Malls 1

GLA (sqm)

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

165

218
244 255 258 271

158

218

257
282

+6.2%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

255,000

337,500
380,000 402,000 397,000 405,500 405,500 401,500 395,500 396,500

+5.0%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

2,068

2,577 2,750 2,937
3,163 3,288

2,188

3,001

3,511 3,453

+5.9%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

120

163
190

206 216
230

104

180

231
252

+8.7%

1. Amounts in million PEN
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395,500 sqm
Gross leasable area (GLA)

6
Regional shopping centers

9
Neighborhood shopping center

20
Real estate assets

3
Strip centers

2
Premium Outlets

Appendix
Asset portfolio - Perú

31-12-2023 Format Year incorporated GLA (sqm) Property (%) Owned GLA Occupancy (%)

MegaPlaza Independencia Regional shopping center 2006 110,000 100% 110,000 96,6%

MegaPlaza Chorrillos Regional shopping center 2009 8,000 100% 8,000 100%

Larcomar Regional shopping center 2010 25,000 100% 25,000 99,1%

Parque Lambramani Regional shopping center 2010 29,000 100% 29,000 90,3%

MegaPlaza Chimbote Regional shopping center 2012 28,000 100% 28,000 97,1%

MegaPlaza Villa El Salvador Regional shopping center 2012 9,500 100% 9,500 98,9%

MegaPlaza Chincha Regional shopping center 2013 10,000 100% 10,000 97,8%

InOutlet (Premium Outlet) and Viamix (Strip Centers) Outlet / Strip centers 2013 25,500 100% 25,500 96,6%

MegaPlaza Cañete Regional shopping center 2013 17,000 100% 17,000 99,9%

MegaPlaza Barranca Regional shopping center 2013 9,500 100% 9,500 97,9%

MegaPlaza Pisco Regional shopping center 2015 15,500 100% 15,500 99,7%

MegaPlaza Cajamarca Regional shopping center 2015 30,500 100% 30,500 97,2%

MegaPlaza Ica Regional shopping center 2015 35,000 100% 35,000 98,5%

MegaPlaza Jaén Regional shopping center 2016 14,500 100% 14,500 98,8%

MegaPlaza Huaral Neighborhood Shopping Center 2017 14,000 100% 14,000 96,0%

MegaPlaza Villa El Salvador II Neighborhood Shopping Center 2017 15,500 100% 15,500 97,5%

Total Peru 396,500 100.0% 396,500 97,1%
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Sales1

Income1,2

Overview Colombia

NOI Malls 1

GLA (sqm)

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

36 41 44

103
123

136

92

134

186

232

22.9%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

71,500 71,500

143,000 155,500 155,500 155,000 154,000 154,000

201,000

254,500+15.2%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

307 350 376

828
985

1,126

754

1,226

1,727

2,023

23.3%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

27 29 33

86
100 108

69

115

151

186

23.7%

1. Amounts in billion COP
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254,500 sqm
Gross leasable area (GLA)

6
Regional shopping centers

1
Premium Outlets

7
Real estate assets

Appendix
Asset portfolio - Colombia

31-12-2023 Format Year incorporated GLA (sqm) Property (%) Owned GLA Occupancy (%)

Parque Arboleda Regional shopping center 2010 41,500 55.0% 22,825 99.2%

Parque Caracoli Regional shopping center 2013 39,500 51.0% 20,145 99.1%

Parque La Colina Regional shopping center 2016 60,500 51.0% 30,855 100%

Parque Alegra Regional shopping center 2022 47,000 52.5% 24,675 81.5%

Outlet Arauco Sopo Outlet 2017 13,000 100.0% 13,000 82.6%

Parque Fabricato Regional shopping center 2023 39,500 28.6% 11,297 94.2%

Titan Plaza Regional shopping center 2023 13,500 56.7% 7,655 95.2%

Total Colombia 254,500 55.3% 140,828 94.3%
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• EBITDA - Earnings Before Income Tax Depreciation and 

Amortization: Revenues + Cost of Sales + Administration Expenses -

Depreciation and Amortization 

• EBITDA margin: EBITDA divided by revenues

• EPS: Earnings Per Share: Net income attributable to the equity 

holders of the company/weighted average number of shares 

outstanding

• FFO - Funds From Operations: EBITDA + Financial Income + Financial 

Expenses + Current Taxes + FFO from related companies

• FFO Margin: FFO / revenues

• GLA - Gross Leasable Area: Equivalent to the sum of the areas 

available for lease

• Greenfield Projects: Organic development of new shopping centers

• Landbank: Land held by the company for future development

• LTM: Refers to information from the last twelve months

• Monthly Revenues/sqm: Monthly revenues divided by revenue-

generating GLA during the month

• Monthly Sales/sqm: Monthly tenant sales divided by sales 

generating GLA during the month

• Neighborhood Mall: A shopping mall with a GLA between 6,000 

and 20,000 sqm

• Net income margin: Net profit divided by revenues 

• NOI - Net Operating Income: Revenues - Cost of Sales -

Administration Expenses + Depreciation & Amortization + 

Associates accounted NOI

• Occupancy: GLA paying rent divided by total GLA

• Occupancy cost: Minimum rent, plus variable rent, plus common 

expenses, plus a promotion fund that the tenants pay Parque 

Arauco divided by the sales of the tenant

• Owned GLA: Total GLA weighted by Parque Arauco’s interest in the 

mall

• Pipeline: Greenfield and expansion projects under development

Glossary

• Premium Outlet: Shopping center located outside of the city offering 

name brand clothing and goods for a reduced price

• Regional Mall: A shopping mall with a GLA over 20,000 sqm

• SSR: Same Store Rent: Percentage change in rent collected from 

tenants that paid rent in both of the periods compared

• SSS: Same Store Sales: Percentage change in sales from tenants that 

reported sales in both of the periods compared

• Strip Center: A shopping center with a GLA less than 6,000 sqm

• Tenant Sales: Tenant sales of the consolidated assets

• UF - Unidad de Fomento: Unit of currency used in Chile. Its value in 

CLP is adjusted daily. Its adjustment factor corresponds to the 

geometric average of the change in the monthly Consumer Price Index 

(CPI).
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